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About Cov.help

A NON-PROFIT LED BY STUDENTS FOR OUR BUSINESSES

At cov.help, we strive to help Belgian businesses throughout the crisis. We

gather students, source projects from local businesses in need, and advise them

from a strategic, marketing, IT and operational perspective.

THE IDEA

Cov.help is all about volunteering during the covid-19 crisis. This initiative was

started by two Belgian students seeking to help their community in the most

effective way according to their skills and experience. We complement dozens of

other amazing initiatives by remotely helping local businesses with the

challenges either brought or accentuated by the crisis.

WHERE WE ARE

Cov.help teams are currently working on 6 concurrent projects for businesses

from several different sectors. We are now planning on increasing our capacity

to accommodate for more advisory projects and more content creation through

data gathering and analysis, solely aimed at helping businesses overcome the

crisis resiliently.
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I. Executive Summary

BELGIUM IN A NUTSHELL

1,500+ 
Belgians polled 

16%
Expect to spend less

More than 1,500 Belgians of different age categories scattered across the entire 

country were polled, allowing us to extract significant insights for the entire 

population.

Will the crisis have an effect on spendings and consumption 
frequency in the months following the reopening of the economy?  

19%
Expect to go less 

often

81% Will take social distancing into account when 
choosing a restaurant.

Consumption habits of people between 26 and 60 years

old are most likely to change

Active Population 

People used to spending low amounts (up to 25€/person)

are the ones most likely to reduce their future spendings

Low spenders
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I. Sample descriptives (I)

AGE OF RESPONDENTS
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PROVINCE/REGION OF RESPONDENTS

All provinces as well as the

Brussels Capital Region are

represented in our sample of

1,509 respondents. Belgians of all

ages have been surveyed, with

only a few of them (14) being less

than 18 years old, and almost half

of them being between 40 and 60

years old.

The sample includes a solid

base of respondents from

every Belgian province and

from the Brussels Capital

Region. Given that the poll

started spreading in the

Walloon Brabant province,

almost a third of the sample

comes from there (n=425).

The least represented one is

the Hainaut province (n=78).



http://www.cov-help.be © 5

I. Sample descriptives (II)

AVERAGE AMOUNT SPENT PER OUTING

FREQUENCY OF OUTINGS

Two big spending categories have

emerged from the sample. 39% of

all respondents spend between

25€ and 40€ per person on

average per restaurant outing,

and 32% of them spend more

than 40€ per person on average.

22% estimated this amount to be

between 15€ and 25€.

According to our sample

estimates, 54% of Belgians

buy meals from restaurants

strictly less than once a week.

This proportion rises to 78%

when considering those going

one time a week on average.
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PROPORTION OF TAKEAWAYS/DELIVERIES87% of Belgian respondents

said they physically eat in the

restaurant more than half of

the time they consume there.
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II. Brussels - Generalities

21%

24%

Expect to decrease their average bill per 
capita

Expect to use restauration services less 
often.

21%

74%

5%

Decrease Unchanged
Increase

24%

64%

12%

Decrease Unchanged Increase

Think of increasing their proportion of 
dine-in experiences in the near future24%

15% Expect to decrease this proportion of dine-
in experiences instead

FREQUENCY OF OUTINGS AVERAGE AMOUNT SPENT PER OUTING
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II. Brussels – Specifics (I)

AGE CATEGORIES
Category I: Students (19-25 years old) – 51 respondents

20% of student-aged 
respondents from 

Brussels expect to spend 
less on average, but the 

outing frequency and 
dine-out proportion is 

not expected to change 
significantly.

Category II: Young professionals (26-40 years old) – 20 respondents

Low sample size – Lack of generalizability.

FREQUENCY OF OUTINGS, AVERAGE SPENDING & DINE-OUT 

PROPORTION - CHANGE

FREQUENCY OF OUTINGS, AVERAGE SPENDING & DINE-OUT 

PROPORTION - CHANGE 40% of the small sample 
of young professionals 
from Brussels expect to 
dine in restaurants more 
often in proportion, but 

30% believe they will 
consume from 

restaurants less often.
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II. Brussels – Specifics (II)

AGE CATEGORIES
Category III: Middle-aged (40-60 years old) – 28 respondents

Low sample size – Lack of generalizability.
FREQUENCY OF OUTINGS, AVERAGE SPENDING & DINE-OUT 

PROPORTION - CHANGE Dine-in versus dine-out 
proportions are not 

expected to change, but 
a significant proportion 
of this small sample is 
likely to spend less per 
outing, and to do less 

outings.

Note: the two remaining age categories have not been reported due to a too small 

number of respondents.

Even though small sample sizes prevent us from drawing reliable conclusions, 
this still gives hints about the future habits of citizens living in Brussels. A lot of 
people between the age of 40 and 60 may cut their restaurant budget by going 

out less often and by spending less when they do. Younger professionals may go 
out less often too, but 40% of them might be more inclined to eat in restaurants 

instead of taking meals away or having their meal be delivered. Backed by a 
more reliable sample size, not a significant proportion of students from Brussels 

believe they will change their outing frequency and dine-out proportion. 
However,  a lot of them (20% in the sample) seem to believe they will try to 

spend less when going out.
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III. Antwerp

Expect to increase their consumption 
frequency in restaurants21%

16%

63%

21%

Decrease Unchanged Increase

Changes in the average spending level per capita are not expected to be 
significant.

15%

66%

19%

Decrease Unchanged Increase

FREQUENCY OF OUTINGS

70%

30%

Yes No

But 19% will rely more on 

takeaways and deliveries

And 70% will favor restaurants 

facilitating social distancing

PROPORTION OF DINE-OUT 

CONSUMPTIONS

WILL MY RESTAURANT CHOICE 

DEPEND ON SOCIAL DISTANCING?



http://www.cov-help.be © 10

IV. East Flanders

Spending levels and consumption frequencies are not expected to be 
significantly altered in this province: 

13%78%

9%

Decrease Unchanged Increase

13%79%

8%

Decrease Unchanged Increase

No significant change is expected in the proportions of dine-in and dine-
out consumptions either, with 15% of respondents planning on increasing 

the proportion of dine-out meals and 11% planning on decreasing it.

84%

16%

Yes No

WILL MY RESTAURANT CHOICE DEPEND ON 

SOCIAL DISTANCING?

People from East Flanders seem sensitive 
to social distancing measures84%

FREQUENCY OF OUTINGS AVERAGE AMOUNT SPENT PER OUTING
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V. West Flanders

13% of the inhabitants in the West Flanders province are expected to 
spend less when consuming from a restaurant. 15% of them are likely to 

be less frequent restaurant consumers.

FREQUENCY OF OUTINGS AVERAGE AMOUNT SPENT PER OUTING

13%79%

8%

Decrease Unchanged Increase

15%75%

10%

Decrease Unchanged Increase

8%

70%

22%

0% 20% 40% 60% 80%

Decrease

Unchanged

Increase22%
Said their proportion of dine-
out meals from restaurants 

will increase as compared to 
pre-pandemic settings.

PROPORTION OF TAKEAWAYS/DELIVERIES

83%

17%

Yes No

WILL MY RESTAURANT CHOICE DEPEND ON 

SOCIAL DISTANCING? 83%
Will prefer restaurants putting in 

place clear social distancing 
measures over those that do 

not.
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VI. Limburg

14% of the inhabitants in the Limburg province are expected to spend less 
when consuming from a restaurant. 15% of them are likely to be less 

frequent restaurant consumers.

AVERAGE AMOUNT SPENT PER OUTING

19%
Said their proportion of dine-
out meals from restaurants 

will increase as compared to 
pre-pandemic settings.

WILL MY RESTAURANT CHOICE DEPEND ON 

SOCIAL DISTANCING? 89%
Will prefer restaurants putting in 

place clear social distancing 
measures over those that do 

not.

14%83%

3%

Decrease Unchanged Increase

15%
72%

13%

Decrease Unchanged Increase

9%

73%

19%

0% 20% 40% 60% 80%

Decrease

Unchanged

Increase

PROPORTION OF TAKEAWAYS/DELIVERIES

12

FREQUENCY OF OUTINGS

89%

11%

Yes No
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VII. Flemish Brabant

13% of the inhabitants in the Flemish Brabant province are expected to 
spend less when consuming from a restaurant. 15% of them are likely to 

be less frequent restaurant consumers.

AVERAGE AMOUNT SPENT PER OUTING

23%
Said their proportion of dine-
out meals from restaurants 

will increase as compared to 
pre-pandemic settings.

WILL MY RESTAURANT CHOICE DEPEND ON 

SOCIAL DISTANCING? 82%
Will prefer restaurants putting in 

place clear social distancing 
measures over those that do 

not.

PROPORTION OF TAKEAWAYS/DELIVERIES

13

FREQUENCY OF OUTINGS

13%79%

8%

Decrease Unchanged Increase

15%
74%

11%

Decrease Unchanged Increase

11%

66%

23%

0% 20% 40% 60% 80%

Decrease

Unchanged

Increase

82%

18%

Yes No
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VIII. Flanders – Specifics (I)

AGE CATEGORIES
Category I: Students (19-25 years old) - 93 respondents

25% of student-aged 
respondents from 

Flemish provinces expect 
to eat out more often.

Category II: Young professionals (26-40 years old) - 86 respondents

FREQUENCY OF OUTINGS, AVERAGE SPENDING & DINE-OUT 

PROPORTION - CHANGE

FREQUENCY OF OUTINGS, AVERAGE SPENDING & DINE-OUT 

PROPORTION - CHANGE

Young professionals 
from Flanders do not see 

their future 
consumption behavior 

towards restaurants 
significantly altered.
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VIII. Flanders – Specifics (II)

AGE CATEGORIES
Category III: Middle-aged professionals (40-60 years old) - 274 respondents

24% of middle-aged 
professionals expect to 
make use of deliveries 
and takeaways more 

often, in proportion to 
their total restaurant 

outings.

Category IV: End-of-career professionals & retirees (60+ years old) - 92 respondents 

FREQUENCY OF OUTINGS, AVERAGE SPENDING & DINE-OUT 

PROPORTION - CHANGE

FREQUENCY OF OUTINGS, AVERAGE SPENDING & DINE-OUT 

PROPORTION - CHANGE
21% of end-of-career 

professionals and 
retirees expect to make 

use of deliveries and 
takeaways more often, 
in proportion to their 

total restaurant outings.
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IX. Walloon Brabant

14% of the inhabitants in the Walloon Brabant province are expected to 
spend less when consuming from a restaurant. 16% of them are likely to 

be less frequent restaurant consumers.

AVERAGE AMOUNT SPENT PER OUTING

15%
Said their proportion of dine-
out meals from restaurants 

will increase as compared to 
pre-pandemic settings.

WILL MY RESTAURANT CHOICE DEPEND ON 

SOCIAL DISTANCING? 79%
Will prefer restaurants putting in 

place clear social distancing 
measures over those that do 

not.

PROPORTION OF TAKEAWAYS/DELIVERIES

16

FREQUENCY OF OUTINGS

16%74%

10%

Decrease Unchanged Increase

14%81%

5%

Decrease Unchanged Increase

11%

75%

15%

0% 20% 40% 60% 80%

Decrease

Unchanged

Increase

79%

21%

Yes No
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X. Liège

25% of the inhabitants in the Walloon Brabant province are expected to 
spend less when consuming from a restaurant. 27% of them are likely to 

be less frequent restaurant consumers.

AVERAGE AMOUNT SPENT PER OUTING

22%
Said their proportion of dine-
out meals from restaurants 

will increase as compared to 
pre-pandemic settings.

WILL MY RESTAURANT CHOICE DEPEND ON 

SOCIAL DISTANCING? 78%
Will prefer restaurants putting in 

place clear social distancing 
measures over those that do 

not.

PROPORTION OF TAKEAWAYS/DELIVERIES

17

FREQUENCY OF OUTINGS

25%
71%

4%

Decrease Unchanged Increase

27%
63%

10%

Decrease Unchanged Increase

12%

65%

22%

0% 20% 40% 60% 80%

Decrease

Unchanged

Increase

78%

22%

Yes No
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XI. Hainaut

28% of the inhabitants in the Hainaut province are expected to spend less 
when consuming from a restaurant. A striking 40% of them are likely to be 

less frequent restaurant consumers.

AVERAGE AMOUNT SPENT PER OUTING

21%
Said their proportion of dine-
out meals from restaurants 

will increase as compared to 
pre-pandemic settings.

WILL MY RESTAURANT CHOICE DEPEND ON 

SOCIAL DISTANCING? 77%
Will prefer restaurants putting in 

place clear social distancing 
measures over those that do 

not.

PROPORTION OF TAKEAWAYS/DELIVERIES

18

FREQUENCY OF OUTINGS

28%
64%

8%

Decrease Unchanged Increase

40%

55%
5%

Decrease Unchanged Increase

15%

64%

21%

0% 20% 40% 60% 80%

Decrease

Unchanged

Increase

77%

23%

Yes No
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XII. Namur

27% of the inhabitants in the Hainaut province are expected to spend less 
when consuming from a restaurant. 26% of them are likely to be less 

frequent restaurant consumers.

AVERAGE AMOUNT SPENT PER OUTING

Dine-in versus dine-out 
proportions in Namur are not 

expected to be significantly 
altered once restaurants 

reopen.

WILL MY RESTAURANT CHOICE DEPEND ON 

SOCIAL DISTANCING? 77%
Will prefer restaurants putting in 

place clear social distancing 
measures over those that do 

not.

PROPORTION OF TAKEAWAYS/DELIVERIES

19

FREQUENCY OF OUTINGS

27%
70%

3%

Decrease Unchanged Increase

26%
71%

3%

Decrease Unchanged Increase

12%

77%

11%
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Unchanged
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77%

23%
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XIII. Luxembourg

15% of the inhabitants in the Luxembourg province are expected to spend 
less when consuming from a restaurant. We do not expect habits to 

change significantly in terms of outing frequency in this province.

AVERAGE AMOUNT SPENT PER OUTING

WILL MY RESTAURANT CHOICE DEPEND ON 

SOCIAL DISTANCING? 64%
Will prefer restaurants putting in 

place clear social distancing 
measures over those that do 
not, which is 17 percentage 
points less than the national 

average.

PROPORTION OF TAKEAWAYS/DELIVERIES

20

FREQUENCY OF OUTINGS

15%79%

6%

Decrease Unchanged Increase

17%68%

15%

Decrease Unchanged Increase

9%

71%

20%

0% 20% 40% 60% 80%

Decrease

Unchanged

Increase20%
Said their proportion of dine-
out meals from restaurants 

will increase as compared to 
pre-pandemic settings.

64%
36%

Yes No
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XIV. Wallonia – Specifics (I)

AGE CATEGORIES
Category I: Students (19-25 years old) - 123 respondents

Student-aged 
respondents from 
Wallonia are not 

expected to alter their 
consuming habits 

towards restaurants.

Category II: Young professionals (26-40 years old) - 194 respondents

FREQUENCY OF OUTINGS, AVERAGE SPENDING & DINE-OUT 

PROPORTION - CHANGE

FREQUENCY OF OUTINGS, AVERAGE SPENDING & DINE-OUT 

PROPORTION - CHANGE 26% of young 
professionals from 

Wallonia are likely to 
consume at restaurants 
less often, and 22% of 
them believe they will 
spend less when they 

do.
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XIV. Wallonia – Specifics (II)

AGE CATEGORIES
Category III: Middle-aged professionals (40-60 years old) - 419 respondents

24% of middle-aged 
professionals expect to 

consume from 
restaurants less often, 
and 21% of them think 

they will spend less 
when they do.

Category IV: End-of-career prof. & retirees (60+ years old) - 109 respondents 

FREQUENCY OF OUTINGS, AVERAGE SPENDING & DINE-OUT 

PROPORTION - CHANGE

FREQUENCY OF OUTINGS, AVERAGE SPENDING & DINE-OUT 

PROPORTION - CHANGE
19% of respondents 

belonging to this 
category will increase 

their proportion of 
deliveries and takeaways 

when consuming from 
restaurants. 



http://www.cov-help.be © 23

XV. Belgium – Specifics (I)

AGE CATEGORIES
Category I: Students (19-25 years old) - 267 respondents

Habits of Belgians from 
19 to 25 years old are 
not likely to change 

significantly in the near 
future. Respondents 

planning on increasing 
one metric are roughly 
compensated by those 
planning on decreasing 

it.

Category II: Young professionals (26-40 years old) - 300 respondents

FREQUENCY OF OUTINGS, AVERAGE SPENDING & DINE-OUT 

PROPORTION - CHANGE

FREQUENCY OF OUTINGS, AVERAGE SPENDING & DINE-OUT 

PROPORTION - CHANGE

Young Belgian 
professionals are more 
likely to see their habits 

altered. 19% of them 
said their average 

restaurant check would 
decrease, and only 5% 
said it would increase. 

23% plan on consuming 
from restaurants less 

often, compensated by 
only 11% of them.
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XV. Belgium – Specifics (II)

AGE CATEGORIES
Category III: Middle-aged professionals (40-60 years old) - 721 respondents

22% of middle-aged 
professionals expect to 

consume from 
restaurants less often 
(compensated by 8%), 
and 19% of them think 

they will spend less 
when going out to a 

restaurant (compensated 
by 6%).

Category IV: End-of-career prof. & retirees (60+ years old) - 207 respondents 

FREQUENCY OF OUTINGS, AVERAGE SPENDING & DINE-OUT 

PROPORTION - CHANGE

FREQUENCY OF OUTINGS, AVERAGE SPENDING & DINE-OUT 

PROPORTION - CHANGE 20% of respondents 
belonging to this 

category plan to increase 
their proportion of 

deliveries and takeaways 
when consuming from 

restaurants, 
compensated by only 7% 

who will decrease it. 
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XV. Belgium – Specifics (III)

SPENDING CATEGORIES
Category I: Very low spenders (less than 10€/outing per person) - 32 respondents

A lot of Belgians from 
this category expect 

their habits to change. A 
lot of them plan on 

decreasing their average 
bill and on consuming 
from restaurants less 

often. 

Category II: Low spenders (10€-15€/outing per person) - 72 respondents 

FREQUENCY OF OUTINGS, AVERAGE SPENDING & DINE-OUT 

PROPORTION - CHANGE

FREQUENCY OF OUTINGS, AVERAGE SPENDING & DINE-OUT 

PROPORTION - CHANGE
Low spenders will 

probably change their 
behavior too. A lot of 

them will rely on 
restaurants less often, 
and another significant 

part of them will rely on 
dine-out formulas more 
often (proportionally to 

their total outings).
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XV. Belgium – Specifics (IV)

SPENDING CATEGORIES
Category III: Mid spenders (15€-25€/outing per person) - 332 respondents

While some mid 
spenders seem to plan 

on changing their habits, 
differences are likely to 
be insignificant across 

the three metrics 
displayed.

Category II: High spenders (25€-40€/outing per person) - 586 respondents 

FREQUENCY OF OUTINGS, AVERAGE SPENDING & DINE-OUT 

PROPORTION - CHANGE

FREQUENCY OF OUTINGS, AVERAGE SPENDING & DINE-OUT 

PROPORTION - CHANGE Changes are likely to 
occur in this category. 
Dine-outs are likely to 

increase as compared to 
dine-ins. Many of them 
also acknowledged they 

would spend less on 
average per restaurant 

outing.
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XV. Belgium – Specifics (V)

SPENDING CATEGORIES
Category IV: High spenders (40€+/outing per person) - 487 respondents

A significant amount of 
high spenders is 

expected to spend less, 
and less often on 

restaurant outings. 

FREQUENCY OF OUTINGS, AVERAGE SPENDING & DINE-OUT 

PROPORTION - CHANGE
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XVI. Conclusion (I)

This document intends to provide insights for Belgian restaurants willing

to pivot and adapt to the uncertain and constantly changing situation. It

gives relevant information pertaining to the future consuming habits of

Belgians towards restaurants. Data was collected across the entire

country, allowing us to gather a sample representative of the age groups

within the Belgian population, and representative of all Belgian provinces.

Limits arise from our choice of simplicity in the questionnaire. We were

only able to assess whether respondents are planning on changing their

habits (proxied by the variables analyzed throughout the report), but not

to what extent, which is critical for restaurants and should be further

assessed. In addition, respondents had to forecast their future behavior,

which might have been difficult to assess given that the impacts of the

crisis remain strongly uncertain for many. The two weeks time frame

during which Belgians have been polled might have had an impact on the

responses too, as some have answered when in a different phase of the

crisis, which could have rendered them more or less optimistic.
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XVI. Conclusion (II)

Results of this study show evidence that the consuming behavior of

Belgians towards restaurant will be significantly altered, with a lot of

variance between different geographic areas of the country.

Many Belgians expect to decrease the amount they will spend when

buying from restaurants (which includes takeaways and deliveries), with

only a few of them compensating this result by planning on increasing

their average restaurant check. The same result holds for the frequency at

which Belgians expect to consume from restaurants. A vast majority of

Belgians also said they would choose restaurants that enforce clear

measures facilitating social distancing over those that do not. While

almost a fifth of the Belgians polled said they would rely more on

takeaways and deliveries, a significant proportion claimed the opposite.

Yet, this metric strongly varies depending on the age group and on the

geographic areas of respondents, thus making aggregated results less

insightful than lower level ones.

We advise and support SMEs throughout the crisis.


